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Hyndburn Leisure Transformation Survey 

Response rate and demographics of those that responded 

In total, 853 responses were received to the Hyndburn Development Survey online. In terms of 

demographics, of those who provided details, they can be broken down as follows:  

Demographic Group  Percentage  Number Comments where applicable 

Gender  Over half the respondents were female- this 

may suggest that changes to sites will impact 

more on females and therefore ease of 

access and length of a journey may be a 

priority.  

Male  29.87  155 

Female  66.67 346 

Age  The majority of these responses come from 

adults, especially those within the working 

age bracket. This has been taken into 

account in a later section when discussing 

traffic congestion and leisure at Wilson. 

Under 16 0.57 3 

16-24 4.59 24 

25-34 14.15 74 

35-44 20.65 108 

45-54 19.50 102 

55-64 23.90 125 

65-74 13.77 72 

Ethnicity    

White  89.66 468 

Ethnic minority 4.60  24 

Sexual Orientation   

Straight  87.92  444 

LGBTQ+  4.56 23 

Disability or Health Problem   This is important as it highlights the number 

of individuals for whom accessibility could 

be a concern and underlines the need to 

ensure they are able to access a leisure 

centre. 

Yes  15.87  83 

No  80.31  420 

Religion (Top 3)    

Christian  60.12 309 

No religion or belief 21.98 113 
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Muslim 4.09 21 

Motives, affiliations and membership of responders 

Question 1: Do you use services or are you a member at a Hyndburn Leisure site? 

100% (n=853) of respondents answered this question.  

 

Yes 78.66% 671 

No  21.34% 182 

 

Question 2: Which is the main leisure centre you use? 

54.2% (n=462) of respondents answered this question.  

 

Hyndburn Leisure Centre 27.06% 125 

Mercer Hall Leisure 
Centre 

67.75% 313 

Wilson’s Pavilion 5.19% 24 

 

Question 3: On average, how much moderate intensity physical activity (increases your heart rate 

and breathing) do you do per week? For example, running, swimming, cycling or a brisk walk 
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54.2% (n=462) of respondents answered this question. 

 

None 1.95% 9 

Less than 30 minutes 7.14% 33 

Between 30 and 149 minutes 54.98% 254 

150 minutes or above 35.93% 166 

 

Question 8: On average how often do you visit the leisure centre? 

54.2% (n=462) of respondents answered this question.  

 

Once per week 17.75% 82 

Twice per week 27.71% 128 

Three to five visits per week 34.85% 161 

5 or more visits per week 8.01% 37 

Every 2 week 2.81% 13 

Once a month 6.06% 28 

Other 
(Common answers was using Wilson field’s regularly, or due to 
lockdown) 

2.81% 13 

 

To conclude, analysis of this section highlights that the majority of respondents are active individuals 

with Hyndburn Leisure membership. This is a positive finding as it emphasises that these opinions 

will have a stake in the future of the centres. Notably, many respondents use the Mercer Leisure 
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Centre, which may perhaps mean that responses are skewed to plans regarding Mercer. This has 

been factored in the coming analysis. 

 

Habits of respondents 

Question 5: How do you currently travel to the leisure centre?  

54.2% (n=462) of respondents answered this question.  

 

Car 45.89% 212 

Public Transport 2.60% 12 

On foot 49.57% 229 

Cycle 0.22% 1 

Other 
(Common answers included not visiting due to Covid-19, or walking to 
one centre and driving to another) 

1.73% 8 

Question 7: When you attend, what is the main reason for your visit? (Top 5 responses below)  

54.2% (n=462) of respondents answered this question.  

 

 

 

 

 

 

 

 

Gym 22.08% 102 

Fitness Classes 9.52% 44 

Swimming- adult 37.01% 171 

Swimming- family 14.50% 67 

Feel Good Suite 5.41% 25 
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Question 13: Thinking about the proposals, when are you most likely to attend the new activities 

and services? 

54.2% (n=462) of respondents answered this question.  

 

Weekdays 71.21% 329 

Weekends 41.13% 190 

Mornings 34.63% 160 

Lunchtime 11.69% 54 

Afternoon 21.00% 97 

Evenings 43.29% 200 

 

There are a few points to note from the above information: 

 With regards to the mode of travel, many respondents travel by car which therefore poses 

little concern for transport to a replacement site. However, the majority of respondents walk 

by foot, which highlights the challenge of accessibility to a replacement site (these 

respondents are likely to be Mercer users). Whilst this is an important concern, the number 

of Mercer respondents for the Hyndburn Development Survey may have skewed the figures 

slightly and therefore overstated the proportion of users that access sites by foot. 

 The same is true for the adult swimming classes. Whilst these are popular, users of the gym 

and fitness classes far exceed those in the adult swimming sessions. However, this provides 

the reasoning for relocating for a more efficient pool providing users with a much better 

experience. 

 Regarding the times participants would attend the new activities and services, weekdays and 

evenings are the highest. Through analysis of traffic congestion in Clayton-le-moors, the 

times before and after workdays, were quiet with little congestion. Therefore, the concerns 

regarding traffic could be averted. Similarly, on weekends, Sundays are quiet throughout the 

day, and Saturday’s traffic flow is much less congested than weekday peak times. 
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Receptivity of responses to the proposals 

Question 27: Having seen the proposals for the leisure centre transformation programme, do you 

think the changes would encourage you to visit? 

11.72% (n=100) of respondents answered this question. 

 

Yes 49.0% 49 

No  33.0% 33 

If no, why not? 
(Common answers included not wanting to 
travel to Wilsons) 

18.0% 18 

 

Question 28: Thinking about the proposals, what products and services are you most interested 

in? (tick all that apply)? 

11.72% (n=100) of respondents answered this question. 
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Swimming 67.0% 67 

Athletics 9.0% 9 

Gyms/ Health & Fitness 49.0% 49 

Health and Wellbeing 46.0% 46 

Tag Active 3.0% 3 

Gymnastics 5.0% 5 

Gentle exercise 27.0% 27 

Access to healthy food 19.0% 19 

 

Question 30: If you were to visit a centre to try a new activity, when would you be most likely to 

use a food and beverage service? (tick all that apply)? 

11.72% (n=100) of respondents answered this question. 

 

 

 

 

 

 

 

 

 

 

Before my activity 1.0% 1 

After my activity 53.0% 53 

Between activities (when using multiple services on the same 
day) 

7.0% 7 

Socially with friends 24.0% 24 

For organised events like children's parties 8.0% 8 

Not at all 36.0% 36 

Other  2.0% 2 

 

Question 31: What type of food and beverage services would you be most interested in? 

11.72% (n=100) of respondents answered this question 
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Tea/Coffee 62.0% 62 

Smoothies 53.0% 53 

Health products such as supplements or shakes 9.0% 9 

Lunches 28.0% 28 

Healthy food and drink, for example, products low in fat, sugar and salt 33.0% 33 

Cake and Treats 18.0% 18 

Other  
 

11.0% 11 

 

There are notable findings from the above information: 

 Nearly half of respondents would be encouraged to visit which is really positive news, 

especially as a later section will highlight the benefits exercise and activity brings to the lives 

of respondents.  

 Many respondents who are interested in swimming, are likely to be existing Mercer Hall 

customers. As mentioned, users of the gym and fitness classes far exceed those in the adult 

swimming sessions and this therefore highlights the shift in the responses due to the large 

number of Mercer respondents. However, this provides the reasoning for relocating for a 

more efficient pool providing users with a much better experience. 

 More people would use the food and beverage services (a range of products seem to be of 

interest), something which will hopefully attract members in the centres, and strengthen the 

existing community, social, family-friendly environment. 

The opinions of respondents on modernising services 

Question 27: Would you be interested in using online services, for example, to make a booking, 

pay for a service or make an enquiry? 

11.72% (n=100) of respondents answered this question. 

 

Yes 82.0% 82 

No  18.0% 18 
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Question 27: How would you prefer to access online services? 

11.37% (n=97) of respondents answered this question. 

 

App 51.55% 50 

Website 58.76% 57 

Self-service Point in Centre 5.15% 15 

Other 
(Common answers included ringing up) 

15.46% 5 

 

This is a particularly interesting and highlights the openness of members to use online services, and 

will allow operations to be more efficient and user friendly.  

Understanding the importance of health and fitness for respondents 

When participants were asked to choose how strongly they agreed on what factors motivate them 

to exercise, these were the average weight of each option: 

5 = Strongly agree  1 = Strongly disagree 

Question 25: ‘What motivates you to do physical activity? To what extent do you agree or disagree 

with the following statements’  

11.72% (n=100) of respondents answered this question.  

This question required participants to choose the statement reflecting their opinion for each factor.  

 Average 
Weight 

Physical activity is important to me to keep fit 4.38 

To encourage my family to be physically active 4.11 

To encourage my children to be more physically active 3.93 

To help achieve a healthy weight 4.40 

It supports my overall physical health and wellbeing. For example, to help keep my 
heart healthy or protect against vascular disease 

4.48 

To take part in social activities or to socialise 3.88 

To improve mental health and wellbeing 4.41 
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To protect against injury or falls by improving strength and/or balance 4.09 

 

Further thoughts 

Question 34: ‘Please use this box to leave any other comments about the Leisure Transformation 

Programme proposals?’  

4.4% (n=36) of respondents answered this question.  

This question required free text responses which were then grouped to identify recurrent themes.  

The most common recurrent themes were as follows:  

 

These themes could be grouped as concerns in relation to:  

• Accessibility 

• Traffic concerns at Wilson 

Overall, participants who were concerned with a centre at Wilsons noted accessibility as a key 

factor. A second concern was of the existing traffic and parking issues that could potentially be 

worsened by the move to Wilsons. These concerns are valid and solutions will be explored. 

Positively, there were helpful recommendations from those who were happy with the plans. These 

included broadening the number and type of activities and modernising the facilities further. 

Theme  Number who 

raised the theme  

Proportion (%) of those 

who responded to this 

question who raised the 

theme  

Proportion (%) of total 

respondents who 

raised this theme  

Wilson is too far away for 

Greater Harwood users 

5  13.89%  0.59%  

To keep Mercer open 

(without reasoning as to 

why)  

5  13.89%  0.59%  

Traffic, congestion and 

parking at Wilson  

7  19.4%  0.82%  

Positive feedback to the 

move to Wilsons 

5  13.89%  0.59%  

Suggestions for Wilson’s 

site 

6 16.67% 0.70% 


